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. The Accounting Review (Accounting)

. Journal of Accounting and Economics (Accounting)

. Journal of Accounting Research (Accounting)

. Journal of Finance (Finance)

. Journal of Financial Economics (Finance)

. The Review of Financial Studies (Finance)

. Information Systems Research (Information Systems)

. Informs Journal on Computing (Information Systems)
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. MIS Quarterly (Information Systems)

10. Journal of Consumer Research (Marketing)

11. Journal of Marketing (Marketing)

12. Journal of Marketing Research (Marketing)

13. Marketing Science (Marketing)

14. Management Science (Management/Operations)

15. Operations Research (Management, operations)

16. Journal of Operations Management (Management,
operations)

17. Manufacturing & Service Operations Management
(Management, operations)

18. Production and Operations Management (Management,

operations)



19. Academy of Management Journal (Management, general)

20. Academy of Management Review (Management, general)

21. Administrative Science Quarterly (Management, general)

22. Organization Science (Management, general)

23. Journal of International Business Studies (Management,
general)

24. Strategic Management Journal (Management, general /

strategy)
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